- Forimmediate release -
Dunod and Perlego announce new partnership

Paris, France - October 9th, 2024 - Dunod, leading academic publishing group in France, is
pleased to announce the launch of its partnership with Perlego.

Dunod and Perlego have joined forces to address the evolving needs of the actors of higher
education in France. Through this collaboration, learners, researchers, and educators based in
France can now access a wide selection of ebooks (over 4,500 titles) published by Dunod or
Armand Colin via Perlego.

Perlego is a digital learning platform that improves the learning experience and makes
knowledge more accessible for students everywhere. Their unlimited ebook subscription
platform helps publishers reach new audiences, making their books available to a diverse range
of learners in over 175 countries.

Eric Pommat, CMO of Dunod, said: “We are excited to collaborate with Perlego and are looking
forward to reaching new readers through this partnership. Perlego's strategy of innovation,
constantly adapting to the changes of higher education, is an important asset that will enable us
to better understand and respond to the needs of our readers.”

Rémi Beaudru, Region Lead France at Perlego, emphasised the significance of this partnership:
“We’re so honoured to see the leading academic publisher in France joining our mission of
making education more accessible. This is a strong statement for the market and a promising
sign for the future of the company in France and in Europe.”

Sue Hodgson, VP Content at Perlego added: "We are proud of the strong relationships we keep
building with publishers, partnering with them to enhance innovation in the industry, improve
accessibility and more importantly, ensure publishers can reach wider audiences and mitigate
piracy through our platform."

Perlego and Dunod remain dedicated to fostering a culture of continuous learning by equipping
individuals with the tools they need to succeed in their educational journeys. By combining the

excellence of Dunod's content and Perlego's innovative digital platform, this partnership sets a

new standard for accessible and inclusive education.

- Ends -



For media inquiries, please contact:
e Dunod - presse@dunod.com
e Perlego - remi@perlego.com

About Dunod: Founded over two centuries ago, Dunod has never ceased to innovate. Open to
all areas of knowledge, the company publishes books in various fields such as higher education,
professional support or general culture for a wide audience, under the brands Dunod, Armand
Colin, Edisciences, InterEditions and Maxima.

Leader in science and business, Dunod is also a major player in the humanities and social
sciences, particularly psychology and psychoanalysis. The company is also developing
collections to help people prepare for competitive entrance exams. It offers as well a range of
cultural and leisure publications in its chosen fields.

About Perlego: Perlego is an online library that provides students with unlimited access to over
1 million educational titles from the leading publishers, in one space, on an affordable
membership model. Today, university students from over 6,000 institutions across 175 countries
use Perlego to learn. Thanks to its extensive catalogue and innovative marketing techniques,
the company helps publishers to better monetise their content by reaching new audiences. You
can read more about Perlego’s mission, progress, and impact here.


https://qrcgcustomers.s3-eu-west-1.amazonaws.com/account24717188/36322681_1.pdf?0.9451833970801375

